
Building an Authentic and 
Relevant Social Media Presence 
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Demographics 
 



But who is engaging with us?  



What’s the secret sauce?  

au·then·tic·i·ty 



How do you apply the secret sauce?  





Half a Million People Reached on our First Hunting 
Live Stream 



Live Stream + Live Audience 



What you need to live stream 
Camera Streaming Platform Audience 



Video Hunt Reports 



Instagram Takeovers 

Reptiles Bats 



Mountain Quail Chukar Hunting 



Pheasant Hunting/Wild Game Waterfowl Management 



Social Media Influencers Tell Our Story 

3,000 Total Followers 



Carla has 17,000 Followers on Instagram 



A little help from 
the Director 



Little Big Smartphone Videos 

413,000 
 views! 

https://business.facebook.com/MyODFW/videos/10155664477195890/


Changing the Minds of Some of our Biggest 
Critics 



Hacking Social Media 

Relevant, timely topic 
 
Pulled in an audience ready 
and willing to engage 
 
Educational 
 
Gamified 
 
Satisfying outcome 



Engagement = 
authenticity 

We win when we meet the public 
where they’re at 
 
On any given hour of any day, they are 
on social media 
 
It didn’t cost us any money to 
reach 33,585 people with a rich, 
engaging and educational experience 



Questions?  

Tim Akimoff 
ODFW Social Media Coordinator 
Timothy.a.Akimoff@state.or.us  
Phone: 503-947-6021 
Facebook/timakimoff 
Instagram/timakimoff 
Twitter/timakimoff 
 

mailto:Timothy.a.Akimoff@state.or.us
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