


STATEWIDE COMPREHENSIVE 
OUTDOOR RECREATION PLAN 

 
OUTDOOR RECREATION IN IOWA 



Land & Water Conservation Fund -National Park Service 

 Created in 1964, LWCF provides funding to federal, state and local 
governments to purchase land, water and wetlands for the benefit 
of all Americans. 
• Provide recreational opportunities 
• Provide clean water 
• Preserve wildlife habitat 
• Enhance Scenic Vistas 
• Protect archaeological and historical sites 
• Maintain the pristine nature of wilderness areas  

Since its inception LWCF has provided nearly $60 million in matching grants to the 
State of Iowa, its cities and counties. 



 State Grant Program 
• States receive funding for the acquisition and development of public outdoor 

recreation areas and facilities. 
• Creates and maintains a nationwide legacy of high quality recreation areas and 

facilities and to stimulate non-federal investments in the protection and 
maintenance of recreation resources across the US. 

 
 In order to receive funding, states have to develop every 5 years a Statewide 

Comprehensive Outdoor Recreation Plan 
• First SCORP Plan in 1969 
• Last SCORP Plan “Outdoor Recreation in Iowa” 2012 
• 2018 SCORP Draft out in October 

 

Land & Water Conservation Fund -National Park Service 



Working Together 

 The state of Iowa is responsible for developing and delivering a multitude of plans 
to federal agencies, many which are or could be 
• Iowa Wildlife Action Plan: Securing a Future for Fish & Wildlife  
• Iowa’s Forests Today: An assessment of the Issues and Strategies for 

Conserving and Maintaining Iowa’s Forests 
• Wetland Program Plan for Iowa 
• Healthy Iowans : Iowa’s Health Improvement Plan  
• Iowa in Motion 2045: State Transportation Plan 
• Iowa Bicycle and Pedestrian Long Range Plan 
• Outdoor Recreation in Iowa  
 
• Iowa’s State Water Trails Plan 
• Iowa Lakes Plan 
• Cultivating the Future of Outdoor Recreation in Iowa: Strategies for Recruiting, 

Retaining and Reactivating Outdoor Recreationists 
 



 Availability and Diversity of Natural Resources, Parks and Outdoor Recreation 
Opportunities Enhance the Quality of Life of Iowans 

• Develop and promote on-line tools to assist Iowans in choosing destinations and outdoor 
activities in order to become more engaged with natural resources, parks and outdoor 
recreation facilities close-to-home. 

• Increase Iowan’s level of physical activity through participation in outdoor recreation 
activities (active and passive) to improve Iowa’s goals for public health and wellness. 

• Link the benefits and potential opportunities of natural resources, parks and outdoor 
recreation to economic development. 

 
 Natural Resources, Parks and Outdoor Recreation Opportunities are available to all 

Iowans 
• Natural resource agencies (city, county, state & federal) will strive to improve accessibility 

through embracing diversity, equity and inclusion. 
 

 The Right Opportunities. The Right Place. Done the Right Way. 
• Increase collaboration and planning at the local level, utilizing data to manage land use 

restrictions vs. recreational needs, understand audiences and meet quality of life goals. 
• Develop partnerships with outdoor recreation business and industry. 
• Utilize the strengths of multiple governmental organizations to develop consistent messaging 

and public relations strategies for natural resource, parks and outdoor recreation and tourism 
activity.  

 

Outdoor Recreation in Iowa Priorities 



IOWA RESIDENTS’ PARTICIPATION IN 
AND OPINIONS ON OUTDOOR 

RECREATION 
2018 SURVEY 



Top 10 Outdoor Activities Iowans Participated in the Last 2 Years 
 

 Walking – 86% 
 Picnicking, barbeque, or cooking out – 83% 
 Driving for pleasure – 54% 
 Boating– 45% 
 Family-oriented outdoor activities (other than 

BBQing) – 43% 
 Fishing – 41% 
 Swimming – 41% 
 Camping – 41% 
 Hiking – 40% 
 Jogging or running – 38% 

 



Top 10 Outdoor Activities Iowans Participated in the Last 2 Years 
 



 Walking – 81% 
 Picnicking, barbecuing 

or cooking out – 80% 
 Driving for Pleasure – 

59% 
 Camping – 52% 
 Fishing – 49% 
 Family oriented outdoor 

activities -  43% 
 Hiking – 38% 
 ATVing – 34% 
 Using trails for physical 

fitness – 34% 
 Target shooting with a 

gun – 31% 

Top 10 Outdoor Activities Iowans Participated in the Last 2 Years 

 Walking – 89% 
 Picnicking, barbecuing 

or cooking out – 86% 
 Driving for Pleasure – 

53% 
 Fishing – 44% 
 Camping – 42% 
 Family oriented outdoor 

activities -  40% 
 Hiking – 40% 
 Jogging or running – 

37% 
 Using trails for physical 

fitness – 34% 
 Swimming in public 

outdoor pools – 32% 

 Walking – 90% 
 Picnicking, barbecuing 

or cooking out – 80% 
 Jogging or running– 

53% 
 Driving for pleasure – 

52% 
 Swimming in public 

outdoor pools – 47% 
 Family oriented outdoor 

activities -  46% 
 Swimming in  natural 

waters– 43% 
 Hiking– 40% 
 Fishing– 34% 
 Camping -  33% 

 Walking – 86% 
 Picnicking, barbecuing 

or cooking out – 85% 
 Driving for Pleasure – 

54% 
 Family oriented 

activities – 50% 
 Hiking – 47% 
 Jogging or running-  

41% 
 Using trails for physical 

fitness – 39% 
 Bicycling activities apart 

from mountain biking– 
36% 

 Camping – 29% 
 Fishing – 28% 

Small Town Rural Suburban Urban 



Shooting, Archery and Hunting 
 



Fishing Activities 
 



Top 10 Outdoor Activities Iowans Want to Participate in the Next 2 Years 
 

 Family-oriented outdoor activities – 72% 
 Walking – 67% 
 Driving for pleasure – 50% 
 Camping– 45% 
 Fishing– 42% 
 Hiking – 40% 
 Swimming – 35% 
 Using trails for physical fitness – 35% 
 Jogging or running – 31% 
 Other bicycling activities – 30% 

 



Top 10 Outdoor Activities Iowans Want to Participate in the Next 2 Years 
 



• Stream or river fishing – 
3% 

• Hunting – 3% 
• Golf – 3% 
• Canoeing or kayaking – 

3% 
• Bicycling activities apart 

from mountain biking – 
2% 

• Camping in a tent – 2% 
• Fishing from a boat – 

2% 
• Snowmobiling – 2% 
• Hiking – 2% 
• Mountain biking – 2% 

Top 10 Outdoor Activities Iowans Want to Participate in the Next 2 Years 
Out of activities they DID NOT participate in the last 2 years 

• Canoeing or kayaking – 
4% 

• Horseback riding – 3% 
• Walking – 2% 
• ATVing – 2% 
• Fishing from a boat – 

2% 
• Camping in a tent – 2% 
• Motorboating – 2% 
• Outdoor or wildlife 

photography – 2% 
• Target shooting with a 

bow and arrow – 2% 
• Golf – 2% 

• Canoeing or kayaking – 
7% 

• Horseback riding – 6% 
• Camping in a tent – 5% 
• Target shooting with a 

bow and arrow – 4% 
• Mountain biking – 3% 
• Soccer – 3% 
• Hiking  - 3% 
• Tennis – 3% 
• Trout stream fishing – 

2% 
• ATVing – 2% 

• Horseback Riding – 5% 
• Hiking – 4% 
• Point-point water trail 

recreation – 4% 
• Hunting – 4% 
• Bicycling activities apart 

from mountain biking– 
3% 

• Tennis-  2% 
• Canoeing or Kayaking –

2% 
• Mountain Biking– 2% 
• Using trails for physical 

fitness– 2% 
• Using a personal 

watercraft or jet ski– 2% 

Small Town Rural Suburban Urban 



Interested In Shooting, Archery and Hunting 
 



Interested in Fishing Activities 
 



Reasons Iowans Participate 



What Keeps Iowans from Participating 





Priorities for Outdoor Recreation in Iowa 



VALUE OF OUTDOOR RECREATION  
 



Outdoor Recreation’s Economic Impact 
 



Opportunities are Everywhere 



Fish Local Campaign 
Campaign Dates:  

May 20 – July 15, 2018 



Grant funding from  
Recreational Boating and Fishing Foundation 

Goal: Increase license sales in the Des Moines metro area 
by promoting local fishing ponds and lakes. 



Communities targeted: 
Bondurant 
West Des Moines 
Altoona 
Ankeny 
Pleasant Hill  
Norwalk 
Waukee 
Johnston 
Urbandale 
Clive 
Polk City 
 
 

Increased license 
sales during the 
campaign time frame 
by 1,225, with more 
than $23,000 in 
additional revenue. 



Campaign components: 
- Postcard customized for each community 
- Living Iowa magazine ads 
- Social media 
- Digital ads and videos on websites 
- Web page with locations and fishing atlas 
- Email blasts 
- Ponds/lake signage with Fish Local brand 





www.iowadnr.gov/fishlocal 



Community Fishing Atlas 



Community Fishing on Social Media 



Facebook Live Fishing Stats 

Facebook Live Stats 

Location Waterbody Topic Date Host(s) 
People 

Reached 
Video 
Views 

% Viewed Reactions Comments 

Bondurant Lake Petocka Trout Stocking 10/21/2016 Dodd & Malaise 57,452 7,484 13 424 92 

Booneville Badger Creek Ice-Bluegill 1/18/2017 Stubbs & Arthur 352,911 12,779 4 545 148 

Osceola Q Pond Bluegill 5/24/2017 Larscheid 51,155 12,342 24 548 138 

Bondurant Lake Petocka Trout Stocking 10/27/2017 
Stubbs, Otting, 
Schnitzler 

87,538 30,375 35 1,105 170 

Clear Lake Clear Lake Ice-Yellow Bass 3/1/2018 Stubbs & Arthur 73,603 49,137 67 962 242 

Ankeny Vintage Pond Urban-Crappie 5/24/2018 Stubbs & Arthur 22,051 11,146 51 462 136 

West Des Moines City Pond Urban-Bluegill 6/27/2018 Stubbs & Arthur 19,793 7,767 39 329 83 

Des Moines State Fair 
Fish 

Cleaning/Cooking 
8/17/2018 

Sleeper, 
Hupfeld 
Bowman 

17,501 5,209 30 153 34 

Des Moines State Fair Turtles 8/18/2018 Bowman 26,986 8,737 32 337 62 

*Facebook algorithm changed in April 2018 

Total 708,990 144,976 4,865 1,105 

Average 78,777 16,108 33 541 123 





APPRENTICE LICENSE SURVEY 



Problem Identification 



Apprentice License 

This license allows hunters age 16 and older 
to bypass the hunter education requirement 
for purchasing a hunting license while they 
hunt under the direct supervision of a 
licensed hunter. They may purchase the 
apprentice hunting license up to two times 
without having completed hunter education. 
Both the resident and nonresident licenses 
include the hunting and habitat fee. 

 
Customer Fee to Purchase: 
• Resident License- $30.00 
• Nonresident License - $123.00 



Who Purchased in 2017? 

89% Resident (891) 
68% male (686) 
Average age- 25 

 
244 (24%) age 16-17 
307 (31%)age 25-35 

 

$39,768 in sales  
997 licenses sold 



Who Purchased in 2016? 

87% Resident 
69% male (659) 
Average age- 24 

 

255 (27%) age 16-17 
293 (31%)age 25-35 

 

$40,095 in sales  
949 licenses sold 



2017 Apprentice License Survey 

• 997 surveys sent out 
– 106 non-resident, 891 

resident 
 

• 111 completed surveys 
– 11% return rate  
– 62 returned 

undeliverable 
   (9/1/2018) 

 
 
 
 
 



Initial Results 

• 160 customers bought Apprentice License in 2016 & 2017 
 

• 57% of respondents learned of the Apprentice Hunting License via word of mouth 
 

• 60% of respondents purchased their license themselves, 20% were purchased by 
their fathers 
 

• 68% of respondents come from a family who currently hunts 
– 13% have no former or current hunters in their family 

 
• Regardless of whether they harvested any game approximately 81% of apprentice 

hunters indicated that their hunting experience had been ‘very enjoyable’ to 
‘extremely enjoyable’.   
 
 



Species Hunted by Apprentice License Holders 
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2016 & 2017 Apprentice Survey Results 
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2017 Apprentice Licenses Sold vs Completed Survey 
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HUNTING TAPESTRY DATA 



Iowa Hunting Tapestry 

• Partnership with Southwick 
& Associates 

• 374,073 unique hunters 
over a period of 5 year 
(2011-2015)  

• ERSI Tapestry Segmentation 
– Urbanization 
– Life Mode 
– Demographics 

• Classifies neighborhoods 
into 67 unique segments 

 



Urbanization of Iowa Hunters 
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Life Mode of Iowa Hunters 
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Top 10 Segmentations of Iowa Hunters 


Chart1

		5B - In Style

		4A - Soccer Moms

		12B - Traditional Living

		4C - Middleburg

		5E - Midlife Constants

		5D - Rustbelt Traditions

		6A - Green Acres

		6B - Salt of the Earth

		6F - Heartland Communities

		6D - Praire Living



Column1

9586

13411

13741

14736

16075

18092

34263

34295

47258

83428



Sheet1

				Column1

		5B - In Style		9586

		4A - Soccer Moms		13411

		12B - Traditional Living		13741

		4C - Middleburg		14736

		5E - Midlife Constants		16075

		5D - Rustbelt Traditions		18092

		6A - Green Acres		34263

		6B - Salt of the Earth		34295

		6F - Heartland Communities		47258

		6D - Praire Living		83428







RECAP - WHAT’S NEXT?  



Building R3 

• Awareness-Knowledge/Trial-Identification - Outreach - Education - Marketing  
 

• Access - physical sites, proximity, safety 
 

• Support - social networks, encouragement, reminders, etc. 
 



 
 
 
 
 
 
What Now? 
 
 
 
 
 
 

Based on what you learned, conversations you had today,  
what do you want to do when you leave here? 

 
As a group - divide by organization/agency or interest, list: 

 
What do you want to do in the next… 

• Week 
• Month 
• Year 
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